ODPULIMAJIHU NMPABUJIA
HA MPOMOLMUATA ,,KOJIKO CEKYHAMU E XXUBOTDBT TU?”
HA PAANO ©M NMNTIOC EAQ

YACT 1. OPTAHU3ATOP HA MPOMOLIUATA

MpomouunsaTta ,KOJIKO CEKYHAOWN E XXNBOTbBT TU?" ce opranmampa u nposexga ot PAANO ®M
NMJIKOC EAl cbe cepanvie n aapec Ha ynpaeneHune B rp. Codus, x.k. “Mnagoct - 17, 6yn.
~MNepycannm” 51, eT. 7, HapeueHo no —gony 3a kpatkocT "OPFAHU3ATOP HA MPOMOUNATA".

YACT 2. O®PNLUIMAJTTHN NPABUNIA

2.1

2.2,

2.3.

YyactHuumTte B [poMounsiTa ca ASbXHM Aa crnasBaT YCIoBMSITa M pasnopenbute Ha
M3N0XEeHNTEe no-Aosy oduunanHu npasuna Ha [lpoMoumaTa, HapuvyaHu 3a KpaTKOCT
“OOULMNANTHN NMPABUNA”.

OdumumnanHute Mpasmna we 6baat NybaMYHO ONOBECTEHM U We 6baaT AOCTLMNHM 3a Uenus
nepuoa Ha npoeexpaaHe Ha MNMpomounsTta Ha NHTepHeT agpec: http://www.fmplus.net.

OpraHuzaTtopbT Ha [lpomMoumsTa cu 3anas3Ba NpaBOTO Aa AoNbjBa W/WUAKM  MPOMEHS
OdwuumanHute [MNpaBuna, KaTto AONbAHEHMATa W/WNN NPOMEHUTE BNM3aT B cCuna cnen
odunumnanHoTo nm nybnmnkyBaHe Ha MHTepHeT aapec: http://www.fmplus.net.

YACT 3. TEPUTOPUA HA NPOBEXAAHE HA HALWMNOHANHATA
NMOTPEBUTEJICKA NMPOMOLINA

MpomouunsaTta ,KOJIKO CEKYHAON E XXNBOTbBT TU?” ce opraHnsnpa n npoeBexga Ha TeputopusTa
Ha Penyb6nuka bbvnrapums.

4.1.
4.2.

5.1.

5.2,

5.3.

YACT 4. N1POADBJDKUTEJTHOCT HA MPOMOLIUATA
MpomouunsaTa ctaptnpa Ha 02.08.2010 r. n npoabmxkasa A0 13.08.2010 r. BKAOUYUTESNHO.

OpraHusaTopbT Ha lNMpoMoumsaTa MMma npaBo Aa NPOMEHS CPOKOBETe W, KaTo U3BECTSBa
3a ToBa Ha WHTepHeT agpec: http://www.fmplus.net.

YACT 5. MPABO HA YYACTUE

|-|pOMOLI,VI9|Ta € BaJimgHa 3a BCUNYKUN q.)VI3VIl-IeCKVI nnua, HaBbpLlWUIn 18 roanHn n XXxmneeewm
Ha TepuTopusTa Ha Penybnuka bvnarapus.

B npomoumndaTa HaMaT npaBo Aa ydactBaT cnyxutenute Ha JIEBEH MKOC A4, PAONO
OM NNKC EAL, MHOOMPEC N KO EOOA, Procter & Gamble CEEMEA, ,Meagna C CMB”
EOQ/, KaKTo 1 UNeHOBETE Ha TEXHUTE CEMENCTBA.

B cnyuait, yue OpraHu3aTopbT OTKPUE WU YCTAaHOBW HEpeAoBEeH y4acTHUK MO peaa Ha
5.1 n 5.2., To Ton UMa NpaBo Aa aHy/AMpa nojslydeHaTa OT HEero Harpajaa Win rno cBos
npeueHKa Ja He ro AonyCHe A0 y4YacTue B TEerJIeHeTO Ha HarpaauTe.
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YACT 6. OMNCAHUE HA HATPAAVUTE

Harpaaute, kouTo LWe 6bAaT pasfaBaHu Mo BpeEMe Ha NpoMouuaTa, ca cneaHuTe:

Bpoii Harpaam OnucaHue Ha Harpagarta

10 MntoweHo 3arn4de Oiopacen+koMnnekt 6atepum /46p./.

YACT 7. MEXAHU3DBM 3A YYACTUE B NTPOMOLINATA

7.1. Bcekun genHmnueH geH mexay 12 v 134. Bogeuw Lie NpuKaHBa ciywaTtenu ga ce obaxaar
Ha epunpHMsa TenedoH 1 Aa pa3K3BaT 3a XUBOTa CU.

7.2. ObaxpgaHeto B edup crtaBa Ha TenedoH 0700 1 58 58, koihto e o0b6MKHOBEH
CTaunoHapeH TenedoH 1 He BKA4YBa B cebe cn ycnyru ¢ gobaBeHa CTOMHOCT.

7.3. Ot 02.08.2010r. pgo 13.08.2010r. (menHW4YHW pHKW) 4pe3 Xpebuin, onpeneneH oT
KoMucusa B cbctas: Hukonan CrtosiHoB - lMporpameHn AupekTop, Pagocnas Hegenues -
Menngxbp [lMpomoumnm n AHTOH leoprmes/KanmHa CredaHoBa - Bogew, we 6baaTt
onpepeneHn NO ABaMa chaywaTtesn, KOUTO LWe chnedensar Harpagute. VMMmeHaTa Ha
cneyenuanTte M CbOTBEeTHaTa Harpaga we 6baat obsBeHuM B edup M M3NMCAHU Ha
NHuTepHeT agpec: http://www.fmplus.net.

YACT 8. MNPOUEAYPA 3A NPEASABABAHE, BAJINVOAWPAHE WM
NMOJTYYABAHE HA HATrPAOAWUTE

8.1. Harpaaute ca NMYHM U He MoraT ga 6baaT npeoTCTbnBaHN NN 3aMEHAHMN.

8.2. KpaHUAT CpoK 3a noJlydaBaHe Ha CcrneyeseHaTa Harpaga w3Tuya HaW-KbCHO neT
KaneHaapHU AHU cnej NpuKIloYBaHEToO Ha npoMoumaTa.

YACT 9. OTCbCTBME HA NAPUYEH EKBUBAJIEHT

He ce gonycka pa3MsiHa Ha Harpaga cpelly napu u apyru usroau.

YACT 10. OTTOBOPHOCT

10.1. OpraHu3aTtopbT Ha NpoMOLUATA HE HOCKM OTFOBOPHOCT MpU AONYyCKaHe Ha rne4vaTHa rpeLka
UNn Apyro HapyLlleHKE.

10.2. OpraHusaTopbT Ha NMpoMouMnsTa He OTroBaps 3a MOrpeLwHo 3asBeHa MHdopmaums
OT y4YacTHMUKUTE NO Tasu NpomMouus.

10.3. Bcnukn npeteHUMM 3a Harpagum, npeasiBeHu cnep onpegenieHus KpaeH Cpok no
YacT 8, ce cumnTaT 3a HeBaNNAHMW.

YACT 11. SALLUMTA HA JINMHUTE AAHHU

OpraHmsaTopbT Ha MNpoMouusaTa MNoeMa 3aAb/KEHUETO, Cbl/1acHO MnpaBwuiaTa Ha 3akoHa 3a
3aWmMTa Ha NUYHUTE AJaHHKW, Aa cbbupa u obpaboTBa nAWYHWUTE [AaHHW, NpeaoCTaBeHU OT
yyacTHuuute B [poMoumsaTa, eAWMHCTBEHO MO NOBO4 M BbB Bpb3ka C [lpomoumsaTta. C
perncTpmpaHeTo Ha y4acTMeTo CU B MPOMOLMATA Lie Ce CUMUTA, Ye CNeYeNTUNNAT faBa U3PUYHOTO
CU Cbrnacue An4YHMTE My AaHHU M 06pa3bT My MoraT Aa 6baaT M3NO0s3BaHM 3a Lenn, CBbp3aHu
¢ npomoumsata. [lo 90 kaneHgapHW AHW cnej NPUKIOYBaHE Ha MpoMoLMsTa U CBbp3aHUTe C Hes
AenHocTn 6asaTta AaHHM 3@ BCMUYKM ydacTHMUM We 6bae ustpuTta-
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YACT 12. NPEKPATABAHE HA NMPOMOLUATA

OpraHusaTopbT MMa HEOTMEHMMO MpaBo Aa npekpaTu [lpoMouusiTa MO BCSAKO BpeMe,
06aBsABalikM ToBa B CbOTBETCTBUE C YacT 2 oT OduumanHute MpaBuna, B cilydait Ye HacTbMAT
MaTepuanHu 3710ynoTpebu, HapyllaBaHe Ha npasunarta u/unm hdopcMaKopHU 06CTOATENCTBA.

YACT 13. CbAEBHU CNOPOBE

Bcekn noTeHumaneH criop mexay OpraHusatopa Ha npoMouusaTa M yyacTHMUM B CbliaTa ce
peliaBa No B3aMMHa /[AOroBOpKa; MPU HEBBL3MOXHOCT 3@ MOCTUraHe Ha TakKaBa, CMopbT Ce
pellaBa OT KOMMNETEHTHUTE CbauauLa B Penybnuka Bbnrapus.

YACT 14. NYBJINHHOCT

14.1. OpraHusatopbT CM 3anasBa MnNpaBoTo Aa nNybnMKyBa CHUMKW WAWM  MaTepuanmu,
NpeaocTaBeHN OT MevyenuBIMTE YYacTHUUM, M3UAN0 WM OTYACTM MO HA4YMH, KOMTO
cymTaT 3a noaxoasiw, 6e3 Aa e HeobX0AMMO AOMB/HUTENHO CbrflacMe OT CTpaHa Ha
neyenuBLUNTE Yy4yacCcTHMUM M 6€3 Ja Cce Ab/HKM Bb3HarpaxiaeHuwe, Mpu CbOTBETHO
CrnasBaHe Ha 3aKOHOZATEeNICTBOTO 3a 3alUMUTa Ha JIMYHUTE AAHHMU.

14.2. YvyactHuumTe ce cobrnacasat OpraHm3aTopbT WAM OTOPU3MPAHM OT Hero suvua ga
KOMYHUKMpAT C TAX nocpeactsBoMm TenedoHHM pasroBopy u SMS no BpemMe Ha
npomouunsTa n B nepuog 90 KaneHaapHu gHW crepq Kpas .
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